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BUSINESS ETHICS & Option 2: €20.800
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ABOUT THE COURSE

The Business Ethics & Practical Philosophy course is designed to equip leaders with

essential tools and methods for making smarter decisions, to learn better, and lead
more effectively.

The course integrates the timeless wisdom of philosophy with the practical tools of
business ethics to help leaders navigate complex business challenges and create
positive progress in their organisations. In addition to the theoretical foundations of
business ethics, participants will also develop practical skills such as critical thinking,
communication, and problem-solving.

Through a combination of lectures, group discussions, and hands-on exercises,
participants will gain practical skills and insights that they can apply immediately to
their work. Participants in this course will learn how to apply practical philosophy to
real-world business situations, including ethical dilemmas, strategic planning, and
leadership development. Participants will gain a deeper understanding of their own
values and how to align them with the values of their organisation.

WHO SHOULD
ATTEND

This course is ideal for leaders at all levels who
want to develop their critical thinking skills,
improve their decision-making ability, and lead
with integrity and purpose. The course is equally
relevant to experienced executives and rising
stars in the organisation.

Anders Indset
COURSE DIRECTOR
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THIS COURSE
INCLUDES

Workshops
Case Studies
Huddles
Prototyping

WHAT YOU WILL LEARN

How to increase your critical thinking skills
How to enhance your ethical decision-making
How to improve leadership effectiveness

How to increase self-awareness

How to embrace greater adaptability and resilience

THE CURRICULUM

MODULE 1: FOUNDATIONS OF PRACTICAL PHILOSOPHY FOR BUSINESS CHALLENGES

INTRODUCTION TO PRACTICAL ;:IELOR‘S)(I;E’I-CI,YFIF;IR::ILCI:; KEY PHILOSOPHICAL CONCEPTS
PHILOSOPHY AND ITS RELEVANCE BUSINESS ETHICS AND AND THEIR APPLICATIONS TO
TO BUSINESS CHALLENGES BUSINESS CHALLENGES

DECISION-MAKING

MODULE 2: ETHICS IN LEADERSHIP, DECISION-MAKING, AND COMMUNICATION

INTRODUCTION TO ETHICAL THE ETHICAL CHALLENGES FACED E::AI:IIAEI;NDOE:Iiilg:;)M:HKEIINRG
THEORY AND ITS RELEVANCE TO BY LEADERS IN DIFFERENT APPLICATION IN BUSINESS
LEADERSHIP, DECISION-MAKING, CONTEXTS AND ITS ROLE IN THE IMPORTANCE OF ETHICAL

AND COMMUNICATION BUILDING TRUST AND CREDIBILITY

COMMUNICATION

MODULE 3: SELF-AWARENESS, MINDFULNESS AND, REFLECTION IN LEADERSHIP DEVELOPMENT

THE BENEFITS OF MINDFULNESS THE ROLE OF MINDFULNESS AND
IN::SII)'I"’SC.;?LNET: :‘EI:II))IE::;:IEPSS IN ENHANCING SELF-AWARENESS, SELF-AWARENESS IN FOSTERING
DEVELOPMENT EMOTIONAL INTELLIGENCE, AND RESILIENCE AND COPING WITH
DECISION-MAKING STRESS
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